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Project Overview



The Concept:

Buy One,
Help Two

A certain percentage of profit 
(TBD by finance and corporate 
organizers) will be given 
directly to NHS. 

Primark’s paper bags will 
display information and facts 
about the NHS.

A mix of print advertisements 
and online media will display 
information on the NHS and 
how Primark can help out.

Buy One Help Two – help 
yourself whilst helping the 
NHS



The Goal:

• Campaign will be focused 
on aiding frontline workers 
in the NHS after Covid-19 
caused increased 
difficulties.
• This campaign will look at 

raising both funds AND 
awareness.
• Primark’s affordable 

clothing will allow as many 
people as possible to 
contribute.



Responsibilities:

Finance Department: Will need to 
calculate a percentage of profit to 
give to the NHS.

Retail Staff: Make customers 
aware of this campaign through 
displays in store and by asking if 
they would like to donate extra 
etc.

Shareholders: Patience may be 
required as this campaign is not 
necessarily centered around 
increased revenue for investors, 
more on helping a cause and 
building a reputation.



Market and Print 
Strategy



Target Market:

• Uses previous Primark market data of 
attracting young people (Rohim, n.d.)

• Primark sells affordable clothes, and so 
this will allow a range of people from 
socio-economic backgrounds to 
contribute.

• Students, who may potentially have less 
disposable income, can still contribute to 
this scheme.

• Overall, the target market is EVERYONE.

Rohim, M. (n.d.). Primark Marketing Strategy: an analysis. 
https://d1wqtxts1xzle7.cloudfront.net/52325119/MRohim_1302501_Primark_Mar
keting_Strategy_BEM702.pdf?1490618550=&response-content-
disposition=inline%3B+filename%3DPRIMARK_MARKETING_STRATEGY_AN_ANALY
SIS.pdf&Expires=1612111295&Signature=cCnQeCC5JxBVzPeW6foyf 



Print Advertising 
Strategy:

• Adverts will be on display in store windows to 
appeal to existing customers.
• Flyers can be placed on bulletin boards etc. to 

promote this campaign in local communities.



Press Strategy



The Aim:

• To create initial publicity 
and awareness about the 
Primark x NHS campaign.
• To give an overview as to 

what this campaign 
includes/ how Primark will 
go about helping the NHS.
• To inform shareholders of 

Primark’s steps and re-
affirm trust in the company.



Press Release

• This is the first page of a press release (which 
will be provided with the rest of the 
resources for the campaign) intended for 
informing the public of this campaign and 
creating initial publicity.

• This will include spokespeople from both 
Primark and NHS to give independent 
statements about the campaign and create a 
sense of mutual benefit.



Fact Sheet:

• This facts sheet will give information on Primark to the 
public in order to provide clarity on this campaign.
• This will also be to encourage shareholders of 

Primark’s trajectory and, along with the press release, 
how the company will benefit from this campaign.
• This also means Primark is being open with the press 

and makes the campaign appear trustworthy.



Social Media Strategy



Audience 
Research

• Sources:

• https://www.boomsocial.com/EN/Facebook/Page/Pri
mark-268505109890322

•
https://www.boomsocial.com/EN/Instagram/Account/pri
mark-517764969

• https://www.trendsmap.com/twitter/user/primark

• https://sproutsocial.com/insights/facebook-stats-for-
marketers/

• https://blog.hootsuite.com/instagram-demographics/

• https://sproutsocial.com/insights/new-social-media-
demographics/#TW-demos

• https://blog.hootsuite.com/youtube-stats-marketers/

•

https://www.boomsocial.com/EN/Facebook/Page/Primark-268505109890322
https://www.boomsocial.com/EN/Instagram/Account/primark-517764969
https://www.trendsmap.com/twitter/user/primark
https://sproutsocial.com/insights/facebook-stats-for-marketers/
https://blog.hootsuite.com/instagram-demographics/
https://sproutsocial.com/insights/new-social-media-demographics/
https://blog.hootsuite.com/youtube-stats-marketers/


Competitor 
Research:
Sources: 

• https://www.instagram.com/hm/

• https://twitter.com/hmunitedkingdom?lang=en

• https://www.facebook.com/hmunitedkingdom/?brand_redir=21415640912

• https://www.youtube.com/channel/UCoc8tpGCY1wrp8pV7mI0scA

• https://www.linkedin.com/company/h&m/

• https://www.linkedin.com/company/new-look/

• https://www.youtube.com/channel/UCcf2zUC3WrldDv048JWmmgQ

• https://www.facebook.com/newlook/

•
https://twitter.com/newlook?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5
Eauthor

• https://www.instagram.com/newlook/?hl=en

• https://www.facebook.com/Missguidedcouk/

•
https://www.instagram.com/missguided/?hl=en

• https://www.linkedin.com/company/missguided-ltd/ 

• https://twitter.com/Missguided?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7
Ctwgr%5Eauthor

• https://www.youtube.com/channel/UCi5cXyqc6XamrKtoCcrlr8w 

https://www.instagram.com/hm/
https://twitter.com/hmunitedkingdom?lang=en
https://www.facebook.com/hmunitedkingdom/?brand_redir=21415640912
https://www.youtube.com/channel/UCoc8tpGCY1wrp8pV7mI0scA
https://www.linkedin.com/company/h&m/
https://www.linkedin.com/company/new-look/
https://www.youtube.com/channel/UCcf2zUC3WrldDv048JWmmgQ
https://www.facebook.com/newlook/
https://twitter.com/newlook?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.instagram.com/newlook/?hl=en
https://www.facebook.com/Missguidedcouk/
https://www.instagram.com/missguided/?hl=en
https://www.youtube.com/channel/UCi5cXyqc6XamrKtoCcrlr8w
https://twitter.com/Missguided?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.youtube.com/channel/UCi5cXyqc6XamrKtoCcrlr8w


Social Media 
Strategy:



Design and Branding



Logos and Branding:

• Logos from Primark and NHS will both 
be used consistently.

• Additionally, the hashtag 
#BuyOneHelpTwo will be used to 
promote the campaign alongside the 
brands.



Online Post Mockups:

• Each post will be similar aesthetically 
to create a consistent theme.

• Each post would be optimized to suit 
the user interfaces of each site.

• A photography initiative will need to 
take place for materials which would 
avoid copyright issues.



Aesthetic

• These 5 colours will be used 
consistently throughout.

• These colours already match 
those used by Primark and NHS 
with additional secondary 
colours for using these together.

• The designs will aim to look
clean and professional, not too 
over the top as this would take 
focus away from the campaign.



Thank you for watching. 
We will now take 

questions.


